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Top 
position
for many years Sustainable companies
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Sustainability leader in our industry with proven processes

Broad sustainability 

portfolio with clear 

action plans

OPERATIONS COMPLIANCE

SOCIAL ENGAGEMENT 
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Improved sustainability profile following divestments

~60%
CO2 emissions

~60%
Energy consumption

~40%
Waste

Reduction Reduction Reduction

…while divesting ~1/3 of sales 

Note: Improvement following divestment of Trelleborg Wheel Systems and Printing Solutions4
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Focus of today – raising ambitions

Circularity People

5

Climate
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Achieved targets within CO2 emission reduction

6 Note: Scope 1 and scope 2 CO2 emissions reduction in relation to sales 

2015

“15 by 15”

2020

“20 by 20”
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Current target for 2025

7 Note: Scope 1 and scope 2 CO2 emissions reduction in relation to sales 

2015

“15 by 15”

2020

“20 by 20”

2025

“50 by 25”
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Already achieved target for 2025

8 Note: Scope 1 and scope 2 CO2 emissions reduction in relation to sales 

2015

“15 by 15”

2020

“20 by 20”

2025

“50 by 25”
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Raising ambitions
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From relative to absolute climate targets

CO2 emissions reduction in 

Scope 1 & 2 by 2030

50%

CO2 emissions reduction in 

Scope 3 by 2030

25%
Awaiting approval

10 Note: Targets compared to base year 2021
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Raising ambitions

recycled 
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Raising our circularity ambitions

Bio-based and recycled materials 

in our products by 2030

>25%
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Raising ambitions
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Raised ambitions within diversity

by 2030
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Find the complete overview in our annual report 
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Extensive sustainability portfolio 

Internal ambitions 

and targets for 

each focus area

OPERATIONS COMPLIANCE

SOCIAL ENGAGEMENT 
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Find the complete overview in our annual report 
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Ambitious sustainability agenda 

Comply and excel
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Find the complete overview in our annual report 
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Top 
position
for many years Sustainable companies
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June 27, 2023

Location:

We invite you to a presentation on our 

ambitions, actions and targets

Online

Sign-up by email: 

ulrika.wedberg@trelleborg.com


