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A challenging macroenvironment in 2025...

Geopolitics
TRADE CONFLICTS
volatility

Inflation

THEWORLDAHEAD2026 2% 4~ ./
winews Ad s

m
e T T e N

LTI/

Aspecial eport on the woild econ O
oy

1T pree—

2 TRELLEBORG GROUP

TRELLEBORG




However — a record year for Trelleborg

Strong sales Record high results

34,329 \ 6,286
Net sales \ EBITA
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Record high profitability Strong cash flow

5,288

Operating cash flow
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A world leader in engineered

polymer solutions

TRELLEBORG



Continued focus on growth in attractive segments and niches
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Healthcare Aerospace Selected niches Diversified

and medical within automotive industrials
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Where we play
Healthcare and medical

Selected examples
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Where we play
Aerospace

Selected examples
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Where we play
Selected niches in automotive

Selected examples
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Where we play
Equipment for semiconductors

Selected examples
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Where we play
Water and sewage infrastructure

Selected examples
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Where we play
Infrastructure

Selected examples
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Where we play
Rail

Selected examples
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Where we play ‘ ' E- <
Floating storage and offloading »s <
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Complete sealing portfolio in
multiple industrial segments

Selected examples
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A world leader in engineered

polymer solutions
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Geographies
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Geographies
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Investments at record levels and continued acquisitions
Selected examples
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Investments at record levels and continued acquisitions
Selected examples
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Investments at record levels and continued acquisitions
Selected examples
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Trelleborg protects what is essential in
society — people, the environment,
iInfrastructure and industrial equipment
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A sustainability leader
in our industry
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Continued reduction of CO, emissions
Targets — by the end of 2030

-50%

Scope 1 and 2 target

-25%

Scope 3 target
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Now, we continue raising the bar
Targets — by the end of 2030
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Scope 1 and 2 target

-25%

Scope 3 target
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Clearroles
and responsibilities
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Strong strategic
plans for all our
businesses

Focus on
delivery
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First quarter 2026

First quarter 2026 - A good start to the year

Net sales for the quarter declined by 3 percent to sek 8,606 n (8,866). Organic sales increased Sales growth*

by 4 percent compared with the preceding year, structural changes increased sales by 2 percent

while translation of currency reduced sales by 9 percent compared with the preceding year. o Target
EBITA, excluding items affecting comparability, decreased by 2 percent to six 1,586 m (1,616). )
The exchange rate effect from the translation of foreign subsidiaries had a negative impact of

sek 132 m. The EBITA margin was 18.4 percent (18.2). This was the highest margin ever for

a first quarter.

Items affect mparability for the quarter totaled sek -42 w (-61) and pertained to restructuring
costs.

EBITA, including items affecting comparability, amounted to sek 1,544 m (1,555) for the quarter.

3ot ek Ade e aws uas A2 s e
Eamings per share, excluding items affecting comparability, amounted to sex 4.50 (4.28), up

5 percent. EBITA margin *

For the Group as a whole, earnings per share were sex 4.35 (4.08).

Operating cash flow amounted to sex 937 n (821). up 14 percent.

The cash conversion ratio for the most recent 12-month period was 95 percent (90). I

Financial Key Figures, sex m Q12026 Q12025 Change, %
Net sales 8,866

o @ 0 o 0 @ ™
WM MM M D 2GS NS 2GS N2 WM

Organic sales, %
Structural change, Return on capital employed ¥
Currency effects,

EBITA, items affecting comparability

EBITA-margin, excl. items affecting comparability,

Items affecting comparability

EBITA, incl. items affecting comparal

Eamnings per share, excl. items affecting comparabil

Earnings per share, incl. items affecting comparabili

(] a

Operating cash flow @ @ @ o o
W34 M4 WM 0 D6 HS 0 N2 WM

Cash conversion ratio R12, %

Return on capital employed, excl. items affecting comparabilit
R12, %

Return on capital employed excl goodwill, excl. items affecting
comparability, R12, %

t Structurl gromth + ceganic growth, exchading exchange rate effects.
3 Financial targes.
iding items affecting
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First quarter 2026
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8,606 1,586 937

(8,866 Q1, 2025) (1,616 Q1, 2025) (821 Q1, 2025)

Net sales I\ EBITA , Operating cash flow E=
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http://www.trelleborg.com/
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